ver the years we’ve received a

great many letters from Fishing

Facts readers. Mainly they fall in
two groups: (1) Those asking for addition-
al information or clarification on some par-
ticular point, and (2) Those expressing
their gratitude for sharing our experiences
and knowledge with them.

Then we also have a third group, very
small | might add, that gripe, scoff and
call us everything in the book. We have
no trouble getting the message.

In my case, a letter in this last group
gets more attention than those from either
of the first groups. When | say “‘atten-
tion,” | do not for one instant consider it
as an insult, nor would | entertain for one
moment the idea of replying to defend
myself. | have been a teacher far too long
to let a letter such as this “‘bug’’ me. My
reaction is to try and analyze just what

motivated the reader to write such a letter.

Oh, probably if he said it to my face I'd
try to lay the facts out before him and let
him draw his own conclusions. He may
not draw any quick conclusions, but at
least | might get him to thinking. In this
case | have accomplished my mission.

I’ll reproduce one typical letter here and

ask you, the reader, to think about how
you would answer it.
“‘Dear Buck: | have been reading Fishing
Facts for several years. | have purchased
about every lure you recommend. | have
bought other items as well, including
many books.

““| belong to a bass club and, after buy-
ing all lures, lines, markers, depth sounder,
oxygen meter, temperature meter, Solunar
Tables, etc., I still get beat most of the time
in our tournaments.

““l can get to most of the good spots be-
fore any of the other guys in the club. |
have the biggest and fastest boat in the
crowd. | can get to a good spot and cast
all your recommended lures without any
luck, then a couple hours later one of the
club members will catch a good fish there
on a lure he bought for 25 cents or one
he made at home.

““| have purchased about every color
available in plastic worms, spinnerbaits,
jigs and other lures. | do not leave a bunch
of ‘stick-ups’ until | have tested lots of col-
ors. | can use a white one on clear days,
and the best fish is caught on a black one.
| can use a black one on a cloudy day and
the best fish is caught on a green one.

“If | use a crankbait, someone catches
them on plastic worms. If | use plastic

If | go to spinnerbaits, the contest is won
on something else.
““| have used lines of all tests. | have
kept reducing them until | was down to 2-
- Ib. test. All | got for my trouble was several
lost lures.
““You guys say the big fish spend a lot
of time in deep water. | have spent hours
in deep water looking for fish. | have

worms, the fish are caught on spinnerbaits.

Buck Perry hoists a trophy bass for the camera. This fish was one of several lunkers

4

found lurking along a deep-water breakline (quick drop).

looked for them on my depth finder and
I have drifted or trolled (with my electric
motor) all over deep water. | have added
weights and gone down as far as 50 feet.
While I’'m doing this a member of the club
is catching some fish in the ‘stick-ups’ or
some shallow weed-bed.

“You tell us that sometimes it is neces-
sary to fish quite fast. | have yet to catch
a fish except when moving the lure just
about as slow as | can. You guys tell us

that bad weather is better than nice sun-
ny days. Let me tell you my best luck is
on those nice sunny days, with only a
warm, gentle wind putting a slight ripple
on the water.

““| have also tried your dingy-water the-
ory and | didn’t catch any fish. | have bet-
ter luck fishing clear water where | can see
the brush or weed beds to fish. This tells
me your dingy-water theory is all wet.

continued

FISHING FACTS / 61

——



Gimmicks

““| quit reading that section you call ‘Our
Readers Say.’ You only print the ‘good’
letters. Why don’t you print some of the
letters from the guys who ‘tell it like it is.’
I think your gang is trying to give us the
old ‘rip-off.’

“I’m sending you a map of the lake | fish
the most. Would you mark the best spots
for me? If | catch some fish off these spots,
then maybe | just might subscribe again
to your magazine.”’

As in most letters of this nature it
doesn’t take much thought as to what
motivated the letter. HERE IS A VERY
UNHAPPY FISHERMAN. His frustrations
are about to get the best of him. He is
clearly hollering for HELP. This is the only
way he knows to do it. Is it little wonder
that letters such as this get our attention?
Fortunately this writer went into detail on
his gripes. This gives me a chance to be

PHOTO BY CARL MALZ

In this article Education Editor Buck
Perry (above) answers thought-provoking
comments from an unahppy fisherman.

**Stick-ups”’

23 ft. Drop-off

FICURE 1 - Side view of a ‘‘bar

9 ft. Breakline

extending out from a point in the shoreline.

i

-

Can you see what might happen if you limited your casting only to the ‘‘stick-ups %

specific in my reply. If he had just called
me some dirty so-and-so, with no detail,
I’d have a hard time answering it. In that
case, probably all | could say is ‘“‘the
same to you, friend.”

When | first read the letter, two things
stood out like a sore thumb. (1) He has
a driving force to beat the other guy, and
(2) He is placing great emphasis on equip-
ment as the key to his success.

Fishing is supposed to be fun. Trying
to always beat the other guy makes fish-
ing a chore. It produces sloppy fishing,
and a plateau is quickly reached as to
how good a fisherman you can become.
I’'m not going into detail on why this is so.
This is another subject entirely. | am often
at a loss for words to explain why the
“‘ego’’ is the driving force of a lot of peo-
ple. Suffice it to say, our letter-writer is
suffering as a result of his driving force

to beat the other guy.

His emphasis on “‘equipment’’ clearly
points out that he thinks he can go to the
store and buy instant success in some
fancy-wrapped package. He is breaking
his back, and probably his pocketbook as
well, trying to find a shortcut to fishing
success. He’ll most likely spend the rest
of his life seeking success by changing
the gadgets on the end of his rod, never
giving thought to the fact that the trouble
may lie at the other end (of the rod).

Let us look at this reader’s letter in
more detail. I'll reproduce portions for
comment.

“Dear Buck: | have been reading Fish-
ing Facts for several years. | have pur-
chased about every lure you recommend.
| have bought other items as well, includ-
ing some books.”

continued

Boat and Trailer
Accessories
Catalog

Hey Boaters, we have just what you need—boats,
trailers, boat covers, seats, anchors, lights, pumps,
trolling motors, winches, electronics, rainwear
and waders—everything for sport fishing boats
and recreational motorboats 25" and under. It's all
value-priced with you, the boating customer, in
mind. Send today for your FREE Gander Mountain
Boat and Trailer Accessories Catalog, and you'll
also receive FREE Gander Mountain General
Catalogs!

Write: .
Gander Mountain, Inc.
~ P.O. Box 6, Dept. BFF387
~ Wilmot, Wi53182.
or Call Toll Free:
1-800-558-9410
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Bless you! If it were not for our devoted
readers, we wouldn’t be in business. We
try to express our thanks in the type mag-
azine we send to you each month. Each
month we try to include articles not only
for enjoyment of reading, but primarily
those we feel will give you the best infor-
mation possible to make this great sport
of ours more enjoyable, successful and
satisfying. Our uniqueness is the fact we
are dedicated to help you become a bet-
ter fisherman.

The tackle and lures we mention are all
a part of our purpose. It would be a sad
state of affairs if we only told you what you
should do to become a successful fish-
ermen, and then left out the ‘‘tools’ to do
it with. Each “‘tool’’ will do the job for
which it was built. But none of them will
do the job if you do not understand their

purpose or you do not give them a chance.

We know many “‘tools’” will never be used
as they should be, and some fishermen
will become unhappy with the results.
As stated, we thank you for reading and
purchasing our magazine. But in looking
at your letter, it appears to me you have
not absorbed what you have been read-
ing. Probably your use of the word ‘‘read-
ing”’ is correct. You certainly have not

been “‘studying” the material. It is hard
for me to believe you have studied the
material when | find you in such a state
at this time.

As to your purchasing every lure we
“recommend,” it would appear to me you
are still seeking that magic gimmick that
will solve all your problems, and you can
go out and strut your stuff before all your
fishing buddies. Well, if you believe this,
just keep on buying (and you can keep
on getting your pants beat off by the other
guys).

““| belong to a bass club and, after buy-

ing all lures, lines, markers, depth sounder,

oxygen meter, temperature meter, Solunar
Tables, etc., | still get beat most of the time
in our tournaments.”’

Belonging to a fishing club is great, pro-
viding the purpose of the club is for things
other than seeing who is the best fisher-
man in the crowd. This will never be ac-
complished because of the nature of the
fish, his survival instincts, his movements,
structure, weather and water conditions,
etc. One trip it will appear one person is
better, then the next trip some other guy
walks off with the honors. There just isn’t
any way a guy can be called “the best.”
There is just too much to know, too many
types of lakes, species of fish, etc.

Field trips and friendly competition are
among the finer things connected with a
fishing club. This gives each member a

chance to learn from his fellow members.
It gives each member a chance to teach
those with less or no experience. This fel-
lowship should be the major reason for
the outing, and there is little doubt in my
mind that it is the main reason why some
clubs are more successful than others.

You stated that you had purchased
some ‘‘markers.” For what purpose?
How many times have you placed floating
markers along a breakline or drop-off so
that your fellow members with less expe-
rience could use them to position their
boats and lures? How many times have
you left a marker on a particular produc-
tive spot and then told the other fisher-
men where to find the marker, and how
and where to fish the area? How many
times have you used your CB radio (I’'m
sure you have one) to call in your fellow
fishermen when you got into a school of
fish? How many times have you told your
fellow fishermen what lure presentation
was needed, or what depth, speed, size,
color or action was working best for you?

One of the main ingredients of becom-
ing a GREAT fisherman is the complete
elimination of all selfishness in your
fishing. If your main purpose in fishing is
the building of a reputation, you will never
become exceptionally good at the game.
You will only learn when you begin to
teach. The greater satisfaction that
comes with helping your fellow fisherman

***************
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FISHHOOKS

Touch the point of one of our Lazer Sharp fish
hooks to your thumb nail. Careful, there. Now you
know what lazer sharp is. These new Eagle Claw hooks

are made of carbon steel, cold-forged for strength, then
rotary honed and processed using high-tech techniques
developed in our R&D lab. The result is the smoothest,
sharpest point that ever caught and held a fish. If you use a
stone or file on the point, it will dull it; you cannot make it
sharper than it comes from the package.




has no equal. But above all, when you ap-
proach your fishing in this manner
THOSE OTHER THINGS WILL BE ADDED.
In time you will become a great fisher-
man, and you can bet your shirt everyone
will know about it. This type recognition
will /ast, while the other kind will fade in
a very short while.

You state that after you purchase all
those items you still get beat. Maybe this
is the very reason you get beat. | gather,
as stated above, you are looking for suc-
cess in some device or devices ordered
from a store. These are merely aids in
helping you accomplish WHAT YOU ARE
TRYING TO DO. How you expect a piece
of metal or plastic to do a job and you
refuse to direct its use, is beyond me. |
suppose by the time you go through all
your gadgets, you have little time for
fishing. You probably use each item, and
try to put words in the fish’s mouth by say-
ing where he MUST be. ““He’s just gotta
be there, for my instruments say he is
comfortable;”’ or, ‘‘This is an ideal place
for him to be.”” Or, ““This lure has the ‘wig-
gle’ or the special color that the fish can’t
resist, and all of them will rush to gobble
it up.”” Hogwash!

You can use each item to aid you when
searching for fish, but you have to KNOW
where, what, when, why and how to use
it. Then you have to fish the area correct-
ly to see if the fish are there. Most of the

- Weedtin/e

FIGURE 2 2 T‘opﬁview of a pdrtion of a v{;eedy shoréline. This particular area40f the

: Shoreline

shoreline is productive when conditions are ‘‘right.”’ What should a fisherman carefully
note if he or she were to fish this area? (See article for answer.)

time they won’t be there, even after you
have gained the knowledge on how to use
these fishing aids.

In our past schools, one of the items
that created the biggest teaching job was
the electronic depth sounder. Most peo-
ple cannot read what they see. Unless
a fisherman can interpret what the instru-
ment says, he would be better off without
one. However, if a person knows what he
is looking for, then they can become one
of the better “‘tools’ in his possession. To
purchase a scientific aid without first
knowing what it should be used for, is like

getting the cart before the horse.

Give some thought as to why you get
beat all the time. You have a boat full of
stuff — so why are you crying? | can sym-
pathize with you. You say you have the
biggest and best rig around. There is just
one little item missing — you still can’t
seem to catch a fish.

FIGURE 1

Now let us look at your situation where
you checked a spot and failed, and later
a fellow fisherman took a good fish.

continued

Claw,Eishing Tackle
"P.0. Box 16011
Denver, CO 80216-0011

Many New ]5®’r0ducts Introduced By
Eagle Claw Over This Past Year

Don Hoben, Vice President of Market-
ing for Eagle Claw Fishing Tackle re-
cently recapped several new products
brought out just this past year.

The “Auto Set” Ab-
erdeen Hook auto-
matically twists in
the fish’s mouth
which gives better
penetration at any
angle. The gold plated
hook has a slightly

Probably the most important develop-
ment is the Lazer Sharp™ hook, but
several other innovative products have
met with overwhelming approval from
anglers everywhere.

One is the “Nightstick,” a tubular glass
rod with graphite in the Black Eagle™
II series. It has a fluorescent tip ...
down to the second guide ... and a 1”
fluorescent strip exactly one foot out
from where the line comes out of the reel
so the fisherman knows exactly where
he is at all times.

: Another is the Cir-
cle Sea™ Hook that
is primarily for the
commercial fishing
market, but even
sport fishermen are
finding it is a vastly
superior hook for
halibut and other bottom fish. The rad-
ical, closed-circle design aims the hook
point close to straight back from the
shank.

squared round bend. The extra width:
between the point and the shank makes
them perfect for baiting with minnows.

The patented Kah-
le"horizontal hooks
are now being man-
ufactured and sold
under the Eagle Claw
brand. The unique
hook’s horizontal de-
sign puts it in the
natural position for the fish to swim,
feed and strike. Bait stands clearly . ..
away from the shank and line ... as if
suspended and life-like.

Yet another new
hook is the Scent
Saver™. It is flocked
with a short hairy
nape to hold scent in
any plastic or live
bait. !

Eagle Claw has been producing fishing
tackle in Denver, Colorado for over 62
years.
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. o The Anatomy of a
Gimmicks Fish Catchin’ Fish Lure:

Figure 1 is a side view of a “‘bar’’ com-
ing out from a point in the shoreline.

There are some ‘‘stick-ups’’ in the shal-  Directshaft
low water. At a depth of 9 feet a break- | | iiough the blade
line occurs. It breaks to 13 feet. Theridge- | fasstgﬁhggs;%eaﬁs

like bar continues on out with the drop- ~ attached spinner
off occurring at 23 feet. | have placed a ,
lone fish at the breakline, but the mass
of the fish are slightly below the drop-off.
One of the main things quite often over-
looked by the fisherman is the fishing fact
that fish do not move constantly nor
consistently. What this means — lucky
is the fisherman who makes contact with
the fish the first time he arrives at the
structure. The movements and migrations
of the fish are controlled by the weather
and water conditions at any particular

Often copied, but never equaled.
Over the years a number of copies of
the Panther Martin have come on the

[J Send me FREE color Catalog

[J Send me Panther Martin Sampler Kit
(12 lures). Enclosed is $17.00 postpaid

P.O. Box 944, Dept. FI73L

with sloppy lure presentation in the shal- .
Smithtown, NY 11787

lows, but not as you go deeper.

Let us suppose that the situation ex-
isted just as shown in Figure 1 as you first
made your stab at the structure. Let us
also assume that you limited your casting :
to the *‘stick-ups.”’ By looking at the posi- \
tion of the fish in Figure 1, you should be : 3 %
able to answer why you failed. T“E BEST FIS“I"G BOAT W“ '

Now let’s assume that you did cast to- ““m om ls F“l-l- °F AlIR.
ward the deeper water. Did your casts , \ ; b
reach the breakline in the right spot? Sup- ls
pose the lone fish hadn’t moved to the . \
breakline at the time you fished the spot?

A couple hours later your fellow fisher-
man either did something different or the
situation had changed. But then as | look
at it, maybe he did throw his cheap or
homemade lure in the right place and
moved it correctly. There are two lines of
thought here as to why he was using that
style of lure. First he might have been
looking for some magic lure and had de-
cided to build one himself, so fame and
fortune would be his, OR maybe he put
color, size and action in their proper place
and realized these lures would suffice to
control the proper depth and speed at the
particular time and place.

I
I
}‘
time. Just how far they migrate toward market, but none have remained. i for each kit.
the shallows and how long they stay is Why? Because Fishermen know }
predicated on these two things. Most of Panther Martin and Panther Martin =~ | ——
the time conditions will not be good alone is a more effective fish lure. w‘
enough for the haphazard fisherman to @ Send for FREE color catalog and/or 1 “aporess
make contact. Another very important $17.00 postpaid for each sampler kit. !
thing often overlooked is the fact, as your g ':§ I\‘ ! T
fishing efforts go deeper, the more ex- ! STATE ZIP
actness must be had. You can get by giae : Harrison-Hoge Industries, Inc.
|
I
1

Th(—; fact rema_ins that he,: got a fish and " Phone: 516-724-8900
you didn’t. He either put his lure close to Sea Eagle inflatable boats are the answer for CEDAN G el [
the fish at the breakline, or the fish had fishe_rmen Iookiqg for_a practical, safe and eco- SeelEenle FI73B
moved up to the stick-ups. Maybe he got nomical way to fish wﬂdgrngss lakes, hard tq get PO. Box 9,44 S [

> on bass ponds, local strip pits and other bodies ; :

to the structure (the bar) before the fish of water where the real lunkers are. Write or [ Send me FREE color catalog!
moved to the breakline and, being a phone for
knowledgeable fisherman, he just waited FREE COLOR CATALOG! —

until the fish moved into range. But as | —
look at it, | don’t believe this last strategy sEﬁ EEELE,‘—-

occurred, and his fishing knowledge Adision of HarrsoyHoge Industes, Inc. o
wasn’t too extensive. If the weather con- state 7P
continued
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Surprise
Your |
Friends!

The big difference between
an imitation crawfish and
one that really catches fish
is how closely it matches the
looks . . . feel ... and move-
ment of a “live soft craw”

This soft, hollow craw scuttles along
backward with a “natural” tail flipping
movement that fools fish completely.
Bass hit it instinctively like live bait.

For plenty of strikes . . . cast to sub-
merged rocks, shoreline weeds, sandbars
and undercut rock shelves. Let craw
settle to bottom . . . then move it along
with a “twitch” of rod tip to make tail
“flip” like a live craw. It seldom goes
far before WHAM! — a bass grabs and
runs with it. :

NEW “Scent Wax” rub on
fish attractant gives any lure
the smell & taste of live bait
and stays on longer because
of its wax-like form. Include
“Scent Wax” with your order.
Try it and you won’t fish
without it.

Try the Snag Proof Craw on bass, pike,
walleye and panfish. It’s deadly.

11387 Deerfield Road
Cincinnati, Ohio 45242
Enclose Cash, Check,
or Money Order. FF
Order Scent Wax @ $3.50 ea. Any one Craw
$1.65 plus GOHostage‘ Any three Craws $6.00 post

aid. Order: [] Bass or [] Pan Fish sizes. Colors:
Grn. [ Blk. [J Brn.

Name
Address
City
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ditions were such that a good fish moved
to such a shallow breakline, it is highly
possible the mass of fish moved to the
drop-off (or beyond). He only caught the
one fish, and if the mass of the fish had
moved this shallow (23 feet), they would
have been ready for plucking.

| have no way of knowing exactly what
happened to cause your friend to catch
the fish, but | have a pretty good idea why
you failed. Did you ever consider asking
him how and where he caught the fish?
Probably he would have told you some-
thing. Maybe you would have learned a
little bit — that is, if you can separate fact
from fiction.

““I have purchased about every color
available in plastic worms, spinnerbaits,
jigs and other lures. | do not leave a bunch
of stick-ups until | have tested a lot of col-
ors. | can use a white one on clear days,
and the best fish is caught on a black one.
| can use a black one on a cloudy day, and
the best fish is caught on a green one.

“If | use a crankbait, someone catches

During a recent trip, Fishing Facts Managing Editor Carl Malz (above) got together

them on plastic worms. If | use plastic
worms, the fish are caught on spinnerbaits.
If I go to spinnerbaits, the contest is won
on something else.”’

Oh brother! You have size, color, and
action on the brain. These are AIDS to
help you catch a fish. You can use all the
sizes, colors and actions in the world, but
if you do not use them where the fish are
(depth control) and move them in such a
way as to make the fish take (speed con-
trol) — you will not catch a fish. It's as
simple as that. | can see no reason why
every lure in your tackle box wouldn’t
catch a particular fish, at any given time,
if each was placed where the fish was,
and moved just halfway correctly.

You have often heard me say, or have
read, where | stress you must answer all
fishing questions (successes or failures)
in terms of depth and speed control ,
NEVER in terms of AIDS. Again | say, in
as simple terms as | know how, in order
to catch a fish you must place your bait
or lure where the fish is, and move it in
such a way to make him take. Depth
control means WHERE depth, WHAT
depth, WHEN depth and HOW depth.

continued

with Education Editor, Buck Perry, for several days of excellent fishing. Malz is a long-

time disciple of the legendary Perry.
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Speed control means the same: where,
what, when, why and how. By answering
fishing questions (or problems) in this
manner you will learn a great deal about
fishing and become better at the game.

Let me take these thoughts further and
see if we can’t get a better picture of what
| mean.

Figure 2 is a top view of a portion of
a weedy shoreline. Extending out from
the shoreline is a structure the fish use
on their migrations. In other words, this
particular area of the shoreline is produc-
tive when conditions are “right.”

YOU DO NOT KNOW IT, but the struc-
ture is in the form of a big, wide sandbar.
A breakline runs all the way around the
bar. There exists several ‘‘fingers’’ on the
breakline that *‘break’’ (drop) at different
depths. The water color is a light yellow-
green, not too clear, not too dark. When
you fish this particular area, the weather
has been clear and hot. Recent move-
ment periods of the fish have been of
short duration, and migration has only
been to the breakline.

As stated, you do not know all the de-
tails of the structure. You should have
noted the water color and the hot weather,
though. Probably all you know is that this
particular area of the weedline produces
at times, and that recently the fishing has
been slow.

BUT, you do have a big, fast boat and
a tackle box full of plastic worms, spin-
nerbaits, speed baits, etc. — in all SIZES,
COLORS and ACTIONS.

Now let’s take these three things and
catch us a fish. We look at each and say:
WHERE should | fish each size, color and
action? WHAT size, color or action is
best? WHEN is each size, color or action
best? WHY is that particular size, color
and action best? HOW should | use each
size, color and action to make the fish
take? With the conditions present you
should know you can’t mess around. You
have to make your choice. You have but
little time to make your catch. Think about
it a little.

Let’s face it, if you had a week to spend
here you might figure it out — FOR ANY
PARTICULAR TIME AFTER YOU HAVE
MADE CONTACT WITH THE FISH. How
about tomorrow WHEN CONDITIONS
HAVE CHANGED?

FIGURE 3

Now let us assume you are a so-called
“structure’ fisherman, and in some way
you’ve established the structure, depths,
etc. Figure 3 represents what is found.
(Study this figure, noting details of break-
lines, depths, etc.) We add this knowl-
edge to what we already have as per time,
bottom, water color, weather, etc.

First let us review the WHERE, WHAT,

continued

Fits the Bill — This mes|
byasolidblack front panel:
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HILDEBRANDT'S
POSITIVE-ACTION

SPINNERS

FOR ALL
GAME FISH!

They Spln
So Easy

America s most popular ;.
Spinners.
e\/
< Idaho-— Slngle & Double
. Jig=Single and Twin
Q.. Ask for them
by name.

JOHN J. HILDEBRANDT CORP.

Logansport, Indiana 46947 e Since 71899

CATCH
| BIG BASS
...and more
of'em!
IN THE
BASS
CAPITAL OF
LA THE WORLD
FAMOUS FOR:
Largemouth Bass, Striped
Bass, Bream and Speckled Perch.
Close to Florida's best attractions. One
day round trips to Disney World, Silver
Springs, St. Augustine, Daytona Beach.

WRITE FOR FREE RECREATION OR FISHING
INFORMATION.

PLEASE SEND FREE

CJRECREATION INFO

CIFISHING INFO

BASS CAPITAL SPORTSMAN'S ASSOCIATION *~
BOX 550-A, PALATKA, FL 32077

SMALLMOUTH BASS by Dick Sternberg
is a fascinating book that contains some of the
most beautiful and exciting photos we have ever
seen on smallmouths. It is loaded with facts
about equipment, a highly informative section
on behavior, and priceless information on where
to find them in every season and type of water.
Item:No. K=155. . o0 o oot $12.95
Plus packaging, shipping and insurance.

NORT'g%?OODS :
TRADING § POST

414-255-4660 or use Order Form In this issue
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WHEN, WHY, and HOW with each size,

color and action. With this added infor-

mation you should determine the best

size, color and action. Did you come up

with it? Who are you trying to kid?
Now let us approach our fishing of this

particular area in terms of depth and

speed control. You must never forget that

you must maintain both of these controls

AT THE SAME TIME. You cannot sacrifice

one for the other.

1. WHERE (depth) should you fish?

2. WHAT (depth) should you fish?

3. WHEN should you fish this depth?
(timewise)

4. WHY should you fish this depth?

5. HOW should you fish this depth?

is check it out (try various lure speeds).
Where the rub comes, is maintaining
depth and speed at the same time. It is
here that your choice of styles and types
of lures used becomes so important. You
are not concerned with what size or col-
or or wiggle so much, for if you could not
use your lures at different speeds and
maintain the depth (or spot) at the same
time, they wouldn’t do you any good.

Let’s suppose you are trying to hit a
particular spot on a breakline. Most any
sinking lure would obtain the depth. BUT,
will just any type lure allow you to main-
tain this depth at different speeds? What
good would those juicy sizes, colors and
actions be if you lost your depth (where
the fish is) with a test of speed? The same
thing would hold true when casting or
trolling at any place.

Let us say you were using a purple

FIGURE 3 - The same weedy shoreline‘ Shown in Figure 2, but now greater detail
has been added to the drawing. Would you have found this important breakline
to exist if you had fished only the weedline?

6. WHERE should you check your speed
carefully?
7. WHAT whould be the best speed?
8. WHEN should you check speed care-
fully?
9. WHY should you check your speed?
As you considered these questions on
depth and speed, you probably saw very
quickly that the depth control appeared
to be of more importance and that the
‘speed control’”’ would fall more into the
same classification as size, color and ac-
tion. This is true, up to a point, but you
didn’t know this until you considered it in
terms of depth control. Speed control
(how fast you move your lures) is ““what
makes the fish take.”’ This is what makes
the size, color, and action become effec-
tive aids at that particular time and place.
But of more importance, you and | can
figure out the questions to the speed,
from the conditions that exist, and the
depth we are trying to fish. Controlling the
speed becomes very easy after you have
established the depth. All you have to do

plastic worm at a spot in 14 feet of water,
and with just a slight twitch of the rod tip
(speed control) you got a nice fish. What
caused you to catch that fish? Was is due
to the fact you had the right depth, or the
slow twitch, or the purple color? Now let
us suppose on the next cast you dropped
the purple worm to the spot, but now in-
stead of the slow twitch, you raised your
rod tip up high and fast. Now answer why
you failed to catch a fish. Was it due to
the depth, the speed, the color (or size
or action)?

Your lures are “‘tools’’ in helping you
do “‘what you are trying to do.”” They are
used in the control of depth and speed.
If you persist in viewing your success in
terms of size, color and action, my advice
to you is to take up some other sport,
such as golf, or bird watching. For not on-
ly will fishing be less enjoyable, but it’s
going to make a nervous wreck out of you.
Besides, if your horizons in fishing do not
extend beyond ‘‘beating the other guy,”
you should probably stop anyway.@



